
Campaign management using 
conversational AI



The product: 
A tool using conversational AI to achieve 

high-performance automation for tedious work and 

optimize business processes.

Project overview

Project duration:
1 months



Project overview

The problem: 
The client's need was to facilitate the 

management and creation of marketing 

campaigns.

The goal: 
Facilitate the management and creation of 

marketing campaigns.



Project overview

My role: 
UX UI designer

On this project, I collaborated with a business 

designer.

Responsibilities: 
- Define personas and user journey maps

- Rapid prototyping

- Visual design of low-fi and high-fi wireframes



Understanding
the user

● User research

● Personas

● User journey maps



User research: summary

To understand user frustration, needs, and requirements, I participated to user research through 

the creation of personas and user stories. My mission was to use the data collected by the business 

designer (user interviews and empathy maps) to clarify roles and needs of the users so that I can 

better design the app.



User research: pain points

Pain point

Marketers have access 

to a large amount of 

customer data (behavior, 

purchase history, 

demographics) but find it 

difficult to analyze it 

quickly to gain 

actionable insights.

Pain point

It is common for two 

teams to launch similar 

campaigns (same offer 

or same message) 

targeting the same 

customer segments over 

similar periods of time.

Pain point

When setting up 

campaigns, manual errors 

are common. Marketers 

must manually verify that 

each element of the 

campaign complies with 

internal brand guidelines. 
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Persona: Ria

Problem statement:
Ria is a Marketing Manager 

who needs tools to automate 

verification tasks because she 

wants campaign uniqueness 

and accelerate the campaign 

creation process.



Persona: Joshua

Problem statement:
Joshua is a marketing manager

who needs tool to search for 

duplicate campaigns across our 

marketing database

because he wants maintain 

unique, effective campaigns 

without manually checking for 

overlaps.

.



User journey maps: summary

The user journey maps allows us to visualize the critical stages where AI must excel in order to 

deliver value:

Identify Pain Points at Each Stage

Design Solutions for These Moments

Define Dialogue Flows

Adapt Tone and Information



User story: Ria

Ria uses a conversational Al 

assistant to ensure that her new 

campaign idea is unique before 

initiating a new project. The Al 

helps her verify existing 

campaigns, guiding her to create 

a new one if no duplicates are 

found.



User story: Joshua

Joshua oversees a vast number of 

campaigns, making it challenging to track 

potential overlaps in themes, messaging, 

or visuals.

Duplicate campaigns can lead to 

inefficiencies, brand inconsistency, and 

wasted resources. An Al-based solution 

would streamline his work by 

automatically detecting duplicates based 

on content patterns, metadata, and 

historical campaign insights.



● Low-fidelity prototype

● Usability studies

Starting
the design



Low-fidelity prototype

I created a low-fidelity prototype 
to test functionality before 
incorporating it into the final 
design to ensure all essential 
features and workflows are 
captured.



Usability study: findings
Now that I have the key insights from the usability study, let's look at the findings and define the actual 
problems that a designer can solve.

Finding 1 Finding 2

The user is unsure whether the AI is 

analyzing or waiting for a response.

Detail missing: The loading indicator is 

unclear, or the AI chat bubble does not 

show that it is “typing.”

Users have difficulty figuring out how to 

start a new task or find examples of 

accepted commands.

Detail missing: Help prompts or initial 

command suggestions are missing or not 

visible.



● High-fidelity prototype

● Accessibility
Refining

the design



High-fidelity Prototype: Ria’s user story 

After finalizing the low-fidelity wireframes, 

I worked on creating the final designs with 

the goal of making them simple and 

intuitive. 



High-fidelity Prototype: Ria’s user story 

This conversational Al makes it 

seamless for Ria to verify the 

uniqueness of her campaign idea and 

quickly initiate a new campaign if none 

exist, allowing her to work efficiently 

while maintaining brand consistency 

across campaigns.



High-fidelity Prototype: Joshua’s user story 

This conversational Al tool simplifies the 

process, allowing Joshua to quickly 

identify, understand, and manage 

duplicate campaigns through a natural, 

conversational interface. This enhances 

efficiency, consistency, and strategic 

decision-making in campaign 

management.



Accessibility considerations

The entire interface must 

be navigable and usable 

using only the keyboard. 

This includes the chat 

window, text input, and 

activation of action 

buttons suggested by the 

AI.

All content, including AI 

responses, labels, and 

actions, must be properly 

tagged with ARIA 

(Accessible Rich Internet 

Applications) roles and 

attributes.

Comply with WCAG AA 

contrast ratios (at least 

4.5:1 for normal text) 

between text (responses 

and queries in the chat 

window) and the 

background.
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● TakeawaysGoing forward



Takeaways

Impact: 
The implementation of a marketing campaign management 

tool based on conversational AI (Watson X) will have a direct 

transformational impact on the company's operational 

efficiency and marketing performance. The main impact lies 

in significantly reducing campaign time-to-market and 

improving overall return on investment (ROI) by ensuring 

that every customer communication is unique, relevant, 

and consistent with the brand image.

What I learned:
As a UX UI designer, I have gained valuable 

insights and knowledge through the design 

process. Some of the key things I have learned 

include:

- The importance of simplicity in conversational 

effectiveness versus aesthetics

- Accessibility in conversational design



Let’s connect!

Insert a few sentences summarizing the next steps you would take with this 

project and why. Feel free to organize next steps in a bullet point list. 

Email

lossouarn.armelle@gmail.com

LinkedIn

Website

Behance

www.armelle-lossouarn.com

@armelle-lossouarn @armellelossoua
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https://behance.net/armellelossoua

