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Hi, I'm Armelle Lossouarn

I'm a UX/UI designer with strong visual design skills,
making me versatile in creating both useful and attractive
designs.

have been building user interfaces for over 7 years and
nave worked for different companiessuch as start-up,
nank, telecommunications industry, IT, web agency.

It is my passion to help people solve problems with
technology in an easy to understand way. | know how to
craft digital experiences that captivate and engage also |
can create beautiful and functional designs.

lossouarn.armelle@gmail.com linkedin/armelle-lossouarn

www.armelle-lossouarn.com behance.net/armellelossoua

Education Tools

Bachelor in Digital Media & Communication HTML LSS
ICM UNIVERSITE GRENOBLE ALPES E E

Year of Graduation; 2016

Degree of Library and Information Science @ 1‘1 Jirq m .
IUT 2 UNIVERSITE GRENOBLE ALPES miro

Year of Graduation; 2014

Experiences Skills
X Since 2023 ( Wireframes ) C Art Direction ) ( Design Guidelines )
UX-Ul designer at IBMiX (consulting) - Geneva
( UX Ul ) C Prototypes ) ( Visual Design )
2019-2020 ; : :
vl designer at Thomyris (ex ATBQ Technologies) - FR C SeMEUins ) C Sl einiiy) ) CDeS|gn >ystems )
( Responsive Design) ( Quality Assurance )
2018
7L Webdesigner at Altimax (web agency) - FR ( Accessibility ) C User Interviews )
Webdesigner
( Information Architecture )
2017-2018

Webdesigner at Crédit Agricole Sud Rhone Alpes (bank) - FR

2015-2016
* Orange (telecommunications)- FR


mailto:lossouarn.armelle@gmail.com
https://www.linkedin.com/in/armelle-lossouarn/
https://www.armelle-lossouarn.com
https://www.behance.net/armellelossoua

Project DMO (Department of Marketing
Operations) - Brand design

Role: Visual designer

+

Insight

A request was issued by IBM mainline for
a brand design of the digital marketing
department global company. | have been
tasked to create that brand, which mainly
focused on a logo, and PowerPoint
templates

Process
Discovery, exploration and refine phases

with the client
Iterations until client validation
Softwares: lllustrator, Figma, Powerpoint

Idea
A brand design that does not challenge

the company brand itself, is going to be
recognizable by internal colleagues, and
a PowerPoint template which creates
clean, consistent presentations /
documents.

Challenges

Trying to understand what the client
isactually looking for.

What is the reach of the brand.

How familiar is the client on the topic of
branding / PowerPoint templates.
Finding out the boundaries.

*Presentation of the brand

Logo

ADbMO

The heritage of PMI with a tobacco leaf,
in a gradiant of blue and green to
represant a cleaner and a healthier
future of the company.

Color palette

#ABFEFF

#C3FFFF

#CDFEE4

#073F5B #0C5F88
Typography
We kept the IQOS turquoise to stayaligned with the
1QOS bold graphic charter they already have and added a vibrant
|QOS regular * lime green to add a touch of modernity and variations.
IQOS light Dark blue is used as a neutral background color.

In alignment with other channels, the
DMO brand will be using the IQOS font
exclusively for the brand.

*Final design

We have successfully completed and
delivered the finalized guidelines and
PowerPoint template. The guidelines
provide clear, structured instructions to
maintain consistent branding and
messaging across all presentations,
ensuring professional and cohesive
visuals. The PowerPoint template offers
easy-to-use layouts that streamline
content creation. These tools are tailored
to enhance clarity, visual impact, and
brand recognition in presentations,
empowering the team to deliver polished
and effective slideshows effortlessly.
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Marketing Advantage
Role: Ul designer

Request
— For client presentation purposes, IBM
= asked us to create a high-fidelity, clickable

TEIOMCSED.  Actat iy
€ Body conteny Headine Imay Finalizg
 c 3 Headli
I =
3 Finaize:
Advantage for Marketing

PSUing Advantage for
oo a6 (r Marketing
1 0Ption or the body content of e Blog post s i &
§ me .
; As anexecutivein the automoive industry, i Assistants
| hich s why v % it ALIBM, we believeth ¢
ite M Turbonomic " in-hand, C
\N your T infasirucins zation rede w Persona Creator  Jumey ¢
e CO‘ \ \ 18M Turbonom ; O Impowesey ), ° °
\/anta e {. . W resources toredeeny ™ that helps organ > N =
or Marketj T torece v s . e .
ng e - ¢ (057 7 Finalze = :
ption, and lower costs, . B
Cr eat Assi Fsra oty Suggestions from the pa @ g I 4
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) |
Create something new | With IBM Turbonomic, you can: | g conidraions gt 1
| + Reduce ene u S I I I
gy consumption and lower rati office building er
[0 et houhi ool ‘ | *
+ Increase efficency and scalailty
Dﬂ + Enhance IT aglity and responsiveness ‘\
Al o= = —
[t} ‘:‘: But don'tjust take our word fo it Our customers have seen real resuls from using Trbonaric.One | r\ - -
and thir server w—\
Content Creator Persona Creat " footprot by S0% e imlomeningToborne O choosstis ptin O Ghosethsopin
. or Journey Creator Iy Attem “
reate on-brand content ‘
. Develop micro-pers
i 0nas . Turbe A "
with guided prompts Sale 1 a Curate the optimal customer Opti Tutonomiatan
experience

perf

Insight Assistants

Jump into fresh insights

| Idea
o The idea was for the software to help
marketing specialists spend less time on
time-consuming and repetitive tasks, so Process .
that they could concentrate on the main Prototyping with Carbon Design system based

tasks. on wireframes and data provided by the
Thanks to Al, it would then be possible to business designer.

create, step by step and in a user-friendly Tools: Figma, Carbon design system
way, a tailor-made blog post or persona.

Ra a
Brand Product

& B &
Customer Market

Validate

Understand brand and
design guidelines

Gain insights on product
features and benefits

Explore customer profiles,
behaviors and trends

Compile industry and

Evaluate content for brand
competitor trends

and legal compliance

Challenges

Make the use of the software instinctive for all
marketing specialists in any company.
Highlight IBM's Al technology and IBM's
marketing assistant capabilities.

*Prototypes

A fully interactive high-fidelity prototype with animations, transitions, and micro-
interactions that mimics the final product experience.

This prototype allows IBM to show potential customers what it can do as an
expert in Al and marketing solutions

IBM Consulting Advantage for Marketing

IBM Consulting Advantage for Marketing

Creator Assistants

Welcome to Advantage for Marketing

1BM Consulting Advantage for Marketing

Creator Assistants

Creator Assistants

Creator Assistants

Create something new

Creator Assistants
Content Creator Persona Creator Journey Creator Improve SEO Asset Library

Content Creator Persona Creator Journey Creator Improve SEO Asset Library
. . Inputs < ¢ Body content Headline i3 Image < Finalize Save Draft Next -
Start with a campaign... Or choose a content type...
Content Type
Search for a campaign name or number Select one of the options to start with a template BlogPost £ Select an option for the body content of the Blog post
| & + URL @ SHEaEH I Product O as aChief Information Officer, ensuring the efficient operation of your organization's IT systems while Regenerate &
. promoting sustainability is crucial. One solution that can aid in achieving these objectives is Turbonomic. By
Content Creator Persona Creator Journey Creator Improve SEO Turbonomic v leveraging artificialintelligence and machine learning T ; ines IT
reduces waste, and boosts overall efficiency. Turbonomic offers various features that contribute to IT Rate result:
Create on-brand content Develop micro-personas at Curate the optimal customer Optimize website Target Audience sustainability within your organization. H P
with guided prompts scale experience performance Firstly, it empowers your team to monitor resource usage, identify areas prone to wastage, and implement
c1o v measures to address them effectively. Additionally, Turbonomic facilitates right-sizing workloads, reserving
Blog Post Social Post News Article resources according to actual demand, and automatically implementing changes when feasible. These View Al reasoning
Industry (optional) capabilities enable your organization to decrease expenses related to energy consumption and hardware
vion maintenance.
: . LU v To further llustrate the efficacy of icin ing IT ty, let's examine some success
stories from fellow organizations. For instance, Carhartt, a renowned apparel brand, adopted Turbonomic to
nsi ssistants
Geography (optional) achieve a cloud-first approach and witnessed remarkable results during peak sales seasons. Similarly,
Jump into fresh insights
North America
O, =

Ra B lad E® 3
Brand Product Customer Market Validate
Understand brand and

Rabobank, a leading banking institution, employed Turbonomic to gain complete visibility over their IT
& landscape and successfully optimized their resource allocation.
Gain insights on product

design guidelines features and benefits

Explore customer profiles,
behaviors and trends

Digital Banners Print Direct Mail
Compile industry and Evaluate content for brand
competitor trends

Journey Stage (optional)
and legal compliance

(® Awareness

QO Consideration

QO Purchase

QO Retention fe)
O Advocacy

In conclusion, incorporating Turbonomic into your IT management strategy can significantly improve your

Not only will it promote resource conservation and cost reduction
but also foster collaboration among teams, allowing you to collectively strive towards a greener future. Take

the first step today and discover how Turbonomic can support your organization's commitment to
sustainability.

As companies strive to decrease their environmental effects and advance sustainability, IT departments Regenerate G
need solutions that enable them to optimize resource usage and cut waste. This article will discuss how

Turbonomic may aid IT organizations in meeting these objectives by offering insights into workload usage
and resource allocation.

Additional information (optional)

Radio Script Podcast Script

Rate result:
ic?
Prospect, sustainability focused VWhatIs Tutbonomice & P
Video Script First, let's define what Turbonomic is before going into its for i IT. An Al-p d
monitoring tool called Turbonomic analyzes data from various sources to give insights into how resources View Al reasoning
are used throughout the whole IT stack. It offers suggestions based on those findings to increase
performance, lower expenses, and improve overall efficacy.

Home page - Creator Assistants & Insight Content Creator - Creation Studio home page
Assistants

How Can Turbonomic Assist With Sustainability Efforts?

Content Creator - Body content

IBM Consulting Advantage for Marketing

5 IBM Consulting Advantage for Marketing
Creator Assistants Creator Assistants
Content Creator Persona Creator Journey Creator Improve SEO Asset Library Content Creator Persona Creator Journey Creator Improve SEO Asset Library
> © Body content © Headline € Image 3 Finalize > © Body content © Headline © Image @ Finalize Translate ¥a
Suggestions from the DAM Or generate a new image

[ ] [mom 5]

Image considerations (optional)

Harnessing the Power of Turbonomic for IT Sustainability
office building, greenery

Generate new image o

QO Choose this option

As an executive in the automotive industry, you understand the importance of sustainability and the role

technology plays in achieving it. At IBM, we believe that
QO Choose this option

(O Choose this option

and go hand-in-hand, which
is why we're excited to introduce IBM Turbonomic, a solution that can help your organization reduce its

impact while your IT infrastructure.
(® Choose this option

QO Choose this option

1BM Turbonomic is an Al-powered platform that helps organizations like yours automatically manage their IT

resources to reduce waste and improve efficiency. By leveraging real-time data and machine learning
algorithms, Turbonomic identifies areas of i and provides to optimize
resource utilization, reduce energy and lower costs.
Regenerate result Regenerate result

But sustainability isn't just about reducing energy consumption. It's also about creating a more efficient and
ible use of . That's why ic also helps organizati
eliminating unnecessary hardware and reducing waste.

right-size their IT infrastructure,

With IBM Turbonomic, you can:

« Reduce energy consumption and lower operating costs
« Improve resource utilization and reduce hardware waste

Content Creator - Image Content creator - Result



\estle’s Campaign manager
Role: UX Ul designer

Request
The client's need was to facilitate the

management and creation of marketing
campaigns.

Idea

In order to manage marketing
campaigns, IBM offers solutions using
Al. For this project, with the help of a
Business designer, we proposed a tool
using conversational Al to achieve high-
performance automation for tedious
work and optimize business processes.

Process
Based on the data and brief provided by

the business designer, we created a
prototype with two user stories.
Tools: Figma, Carbon design system

Challenges
Convey the concept of a personal

assistant through Al.
Create a user-friendly chat interface.

User story 2: Conversational AI for Campaign Search and Creation

+User stories

As Ria, a Marketing Manager at Nestlé, I want to use a conversational Al to check if a similar campaign already exists and, if not, quickly create a new
oneg, so I can ensure campaign uniqueness and streamline campaign creation.

Scenario: Ria uses a conversational Al assistant to ensure that her new campaign idea is unique before initiating a new project. The Al helps her
verify existing campaigns, guiding her to create a new one if no duplicates are found.

Based on the data provided by the

Starting the Campaign Search
Ria starts by asking the AL, “Is there an

Refining and Reviewing Search Results
If the AI finds potential matches, it provides

Confirming Uniqueness and Initiating New
Campaign Creation

business designer, we created 2 personas
with different needs and set up a

existing campaign focused on promoting
sustainable packaging to Gen Z?” The Al
understands her search intent and scans
Nestlé's campaign database.

Ria with a list of similar campaigns, including
brief descriptions, objectives, and target

campaigns related to sustainability launched
in the past year,” or, “Are any current
campaigns targeting Gen Z and featuring eco-
friendly packaging?” '

If no exact matches are found, the AL
confirms, “No identical campaigns found.

4 audiences. Ria can further ask, “Show me any ____ ., Wouldyou like to start a new campaign on this

topic?” Ria responds, “Yes,” and the AL
prompts her to input the campaign’s primary
details, such as title, objective, target
audience, and timeline.

personalised user story for each of them.

|

Saving and Tracking New Campaigns Creating the New Campaign Through AI

Once Ria provides enough information, the Al Prompts

saves the campaign in the system and The Al assists Ria by asking follow-up

confirms, “Your new campaign has been questions, like, “What’s the main message of

created successfully.” ¢——— the campaign?” or, “Would you like to include
visuals from previous campaigns related to
sustainability?” As she answers, the Al
populates a draft campaign framework.

The first one, Jochua, a marketing
manager, wants to search for any duplicate
campaigns in the system so that he can
avoid redundancy and ensure hemaintain
unique and cohesive messaging across
campaigns.

Outcome: This conversational AI makes it seamless for Ria to verify the uniqueness of her campaign idea and quickly initiate a new campaign if none
exist, allowing her to work efficiently while maintaining brand consistency across Nestlé’s campaigns.

The second one, Ria, a marketing
specialist, wants to create and manage
marketing campaigns through the Al
assistant so that she can quickly set up
new campaigns and make adjustments as
needed without navigating multiple
systems.

User story 1: Conversational Al for Duplicate Campaign Search

As Joshua, a Marketing Manager at Nestlé, I want an Al-powered tool to search for duplicate campaigns across our marketing database so that I can
maintain unique, effective campaigns without manually checking for overlaps.

Background: Joshua oversees a vast number of campaigns, making it challenging to track potential overlaps in themes, messaging, or visuals.
Duplicate campaigns can lead to inefficiencies, brand inconsistency, and wasted resources. An Al-based solution would streamline his work by
automatically detecting duplicates based on content patterns, metadata, and historical campaign insights.

Initiating the Search

Joshua opens the Al assistant and starts by
saying, “Check for any duplicate campaigns
related to our recent holiday season
promotions.” The Al understands his intent
and retrieves relevant campaigns.

Understanding Similarity and
Recommendations
The AI provides Joshua with a list of potential
duplicate campaigns, each labeled with a

,  similarity score and brief explanation of
overlaps (e.g., “Same theme and target
audience” or “Similar visual design”). Joshua
can ask, “Which campaigns have the highest
similarity?” or, “Why was this flagged as a
duplicate?”

Taking Actions Using AI Suggestions
Based on Al's recommendations, Joshua can
ask, “How can I modify this campaign to
reduce overlap?” or “Archive duplicates

, except the most recent one.” The Al assists by
suggesting edits or offering the option to
automatically archive flagged duplicates.

Outcome: This conversational Al tool simplifies the process, allowing Joshua to quickly identify, understand, and manage duplicate campaigns
through a natural, conversational interface. This enhances efficiency, consistency, and strategic decision-making in campaign management at Nestlé.

*Prototypes

According the user stories and the user flows, we created an interactive and

engaging prototype thatdemonstrates the conversational Al's functionalities for

both duplicate search and campaign management, helping stakeholders the user

experience. *

@ 52)  NCID Navigator Joshua @
Nestle

+ + Start new chat

Hello, can you show me an overview of all new NCID requests that came in in the
Today last hour?

Check for Duplicates N = HiJoshua, here is an overview of all new NCID requests that came in:

« Request ID: 5278
& Find and manage NCID « Request ID: 5279
« Request ID: 5280
« Request ID: 5281

« Request ID: 5282

Q Check for duplicates
“= NCID approvals

I~ NCID trends
Are there any duplicates?

N Yes, | have detected a few duplicate NCID requests

« Request ID: 5278
« Request ID: 5280

Sl et

Manage existing NCIDs .

Thank you, | will have a look. Could you tell me what business rules they don’t follow?

Check for duplicates Explore NCID trends
N Request ID: 5278 doesn't follow: campaign already exists in Switzerland (NC000123)

Request ID: 5280 doesn't follow: campaign already exists for another Campaign Type (NC000142

The data of this Al model is on a Nestlé owned server in Europe.
Can you please reject ID: 5278, and recommend they use the NCID: NC000123

Can you please also reject ID: 5280, and recommend they use the NCID: NC000142

+ .
: @ Send a message to NCID Navigator + ® Send a message to NCID Navigator

¢ response quality, it may pro Always check response quality, it may produce inaccurate, misleading, or irrelevant data

SNE
] i

NCID Navigator
Nestle

Ria e S= NCID Navigator Ria e
Nestle
T + Start new chat + Start new chat
. . N
N Hi, I am your Al Assistant. How can | help you ? N) Hi, | am yourAl Assistant. How ean | help you?

Today Today

For KitKat show me all the existing campaigns /NCID in c . Could you please help me setup an NCID for a summer campaign
reate

Find and manage NCID Thailand and highlight any Lord of the Rings campaigns for KitKat?

N Sure! This is the complete list of all NCIDs in Thailand: @ Create NCID N Sure, can you please let me know the Geographical Scope and Market ?

@ Create NCID

@ Find and manage NCID & Find and manage NCID

o ID Campaign Name e [N@ID ek Geographical scope is Regional and Market is Austria
NCID trends
; NC000051 Valentine's Day KitKats (R Create support ticket
[%, Create sUopokt gieE N Thank you! Can you please also let me know the Campaign Type?
[ Learn about data standards NC000036 KitKat Thailand’s 40th anniversary [> Learn about data standards

« Foundation

& My NCIDS

5 My NCIDS NC000068 Limited Edition KitKat x Fourth « Fire

NC000077 KitKat Duo Milk Tea

@ ¢ g NC000056

How do | setup Validate NCIDs Create new NCID
an NCID \ N I have found a similar campaign with ID & campaign name LOTR - that seems a Lord of
y the Rings campaign

Sure, it's Foundation

BLACKPINK x KitKat
N Thank you! Can you please also let me know the Campaign Name?

[} Export to XLS

Sure, the Campaign Name is Summer Bliss

N Ok and lastly, please provide the Campaign Description

The data of this Al model is on a Nestlé owned server in Europe.

ID Campaign Name Campaigns aim is to highlight KitKat's versatility as the perfect summer treat

and drive sales through summer-themed promotions.
NC000043 KitKat LOTR

N Thank you, here is your new NCID: Summer-Bliss-NC000234
[ Export to XLS

@ Send a message to NCID Navigator ** @ Send a message to NCID Navigator ¥ @ Send a message to NCID Navigator

k response quality, it may produc Always check response quality, it may produce inaccurate, misleading, or irrelevant data Always check response quality, it may produce inaccurate, misleading, or irrelevant data



UBP - MVP for a private bank CRM
Role: UX Ul designer

Request
The client needed to restructure its

internal tools for all the company's

different departments. Each business line

used a different web app, and the client

wanted a product that would centralise

all their needs, with customisation

according to their business line. Process

Discovery, exploration with the client.

Idea Quick wireframing with the client.

The project was to create a personalized Prototyping with Carbon Design system.
dashboard providing access to widgets Agile working with the development
according to the user's role. team.

Tools: Figma, Carbon design system

Challenges
Try to understand what stakeholders and

users really need.
Find a single solution that satisfies all
stakeholders.

*Discovery phase with the client

Interview with stakeholders / managers
Understand the high-level goals, challenges, and success criteria for the
project from the management’s perspective.
+ Conduct interviews with managers and stakeholders to capture essential
requirements, business goals, and user expectations.
4+ Identify specific problems the tool should address, any existing pain points
in current tools, and strategic objectives (e.g., improving efficiency,
reducing error rates).
Workshop with users
Collaborate with end-users (bank employees) to understand their current o
workflows and design an ideal user journey that the tool will support. — - L‘“?f“
+ Co-create a “to-be” journey map with the employees to visualize how the \"’:'E;’““ % “w\,,‘;f
tool can streamline their processes.
ﬂf:w:dtzm whar o | B
Quick paper wireframing with users =LY o-be journey map *
Develop rapid, low-fidelity prototypes to validate ideas with employees before |
committing to detailed designs. —
4+ Create sketches or wireframes to represent key features and workflows g e
identified in the journey map. = o
4+ Refine and prioritize the tool's core features, based on real-time employee o e Toman o TEEE maihe e e
feedback, to ensure alignment with user expectations. EL T ELT e STV RIS
Why e e e geoicrie IS S
* Wireframes
| + Create user tlows in a diagram chart
- Visualize the user journey through the tool by mapping out eachstep
_—— + users will take to complete key tasks, ensuring a seamless and logical
i — ‘ i Ssent e ﬂ OW.
t A detailed user flow diagram chart that maps the end-to-end user
journey, illustrating each interaction step and decision point. This
Tl | chart provides a clear, visual guide to help stakeholders and
e o developers understand how users will navigate the tool to
accomplish their tasks.
ol Create wireframes in Figma for stakeholder Presentation
Sl Translate paper wireframes into digital versions using Figma to create
O, a structured, clear, and visually consistent layout for presenting to
ke stakeholders.
e t Begin by reviewing the paper wireframes developed with employee
Of S input to ensure all essential features and workflows are captured.
t Use Figma to create mid-fidelity wireframes, focusing on layout,
content hierarchy, and navigation without adding final colors or
styling.

t Incorporate real content or realistic placeholders to help
stakeholders better understand the wireframe'’s functionality.

t Ensure each screen logically flows to the next to demonstrate the
end-to-end user journey as initially mapped.

*Prototypes =

Hello, James!

5 My Tasks

©) Client Data Specialist : ’I/I 08
A 0 °

In Progress Completed

The last step was to translate the validated wireframes

Contractual Relationships
Last viewed: Thursday, August 7, 2023

into a detailed Ul prototype, complete with final S
layouts, colors, components, and interactivity. e e
After validation with the client, the prototype is sent to woonse oo oot ety P o
the developers. I — Y
\' All -{_
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